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Chapter 01.

2017\ A

20179 GOI& AMMIE § 2271 MIE iSHIF HU= 0iE A 478 =i XI5

(HRMB) 2016 2017 % YoY 2016.4Q 2017.4Q % YoY
Oj=cH 920,742 1,180,659 28.2% 229,299 299,151 30.5%
IHE301Y 444,105 592,309 33.4% 108,809 146,651 34.8%
Fo|Y 248,902 362,592 45.7% 39,734 83,700 110.7%
@71201Y 191,240 258,240 35.0% 25,439 53,629 110.8%
IHESOIUE 48.2% 50.2% 1.9%p 47.5% 49.0% 1.5%p
FUO|AE 27.0% 30.7% 3.7%P 17-3% 28.0% 10.7%p
g1=01dE 20.8% 21.9% 1.1%p| 11.1% 17.9% 6.8%p

(HHDER) 2016 2017 % YoY 2016.4Q 2017.4Q % YoY
S 160,577 197,713 23.1% 38,784 50,021 29.0%
[ESEL] 77.452 99,188 28.1% 18,404 24,522 33.2%
oio|of 43,409 60,720 39.9% 6,721 13,995 108.2%
ct7|&=0]|al 33,352 43,245 29.7% 4,303 8,967 108.4%

* W2 (KRW/RMB) X8
20164: 174.40 / 20179: 167.46 /2016.4Q: 169.14/ 2017.4Q: 167.21 M &

Www.organictea-cosmetics.com
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Teababy O{UMHO|M EXAH=
=t 3,8009tRMB % 10,8002RMB 3 ZEIFAFZHO|
= o ) 5 jl? |'0ﬂ(01| o) E%E 2,160?_|'RMB
Hted: 7,0002tRMB (18,6034HDtRl) 7|2+ 2018~2022
172.25%//RMBX &
Teababy 71947 EXA
X|2132: 109HRMB (18/4)A 013 % 2,5009RMB E ZEIFARZH(OY
7.55FRMB (5) (4,30614TL2)) 7|2k 2017~2021
172.25%/RMBX&
=t Hele 01| SX A= THOl: M RMB
2014 2015 2016 2017 2018(E) 2019(F) 2020(F) 2021(F) 2022(E)
oj = o 616,283 754,296 920,742 1,180,659 1,443,750 1,804,688 2,165,625 2,598,750 3,118,500
ZaH|A) 64,699 70,298 93,849 113,632 144,375 180,469 216,563 259,875 311,850
OfL| 0| M H|-2(B) 0 0 0 0 21,600 21,600 21,600 21,600 21,600
JHUE H|R(C) 0 0 0 5,000 5,000 5,000 5,000 5,000 0
=0} =
O =04 CH| B|S 10.50% 9.32% 10.19% 9.62% 11.84% 11.47% 11.23% 11.02% 10.69%

A+(B)+(C)

*OIEH 2017'3~2019'F 25% J 7+, 2020H~2022'H 20% F7t 7178
*Y1H| 2017H~202213 I1ZH|F 10% 71 ) )
www.organictea-cosmetics.com 12
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FOOL BIEE AP X [¥47 BQOF ST A PLixn)
THol: 2RMB T+9|: 9RMB
; An S m— AR —o—£I%7 FRQOLARE HIF
LR 66.2%
i 669,51 5%
l : 52.1%° p
9\«6-“°/° : % 7 43.195476% ° 9
1 . 0
e i % 0 35:9%3% 1% 7
1 ;,..;.-' f"'f 29.1%334%} 7 /
%
il132
63
2009 2010 2011 2012 2013 2014 2015E 2016E 2017E 2018E 2019E 2010 2011 2012 2013 2014 2015 2016E 2017E 2018E 2019E

ZX: Euromonitor EX: Respect Marketing Research 20154

- 20101 0| 53 FROL UHE AY HYEL 16% £F HY
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Organic Tea Cosmetics Holdings Co., Ltd.
(B3, XIFRAL 2ZJAL)

V¥ 100%

EHSTOAQUIZA}
(33, FUXIFYAL, Xt=|AL)

V¥ 100%

THOI ORI | U H QTHEA}
(F=, &XZAD

V¥ 100%

O 28 & 7HE,

31,639,465%

EATZ 4YY WY EUHFZF KfOIEY
55-58%

44.42%

25,285,535%F

20184

ZHo[X|

SUHHAAU LT
2009.04.14
346,363%RMB(20174)
1,180,659% RMB (20174)
294% (2017)

e E MY

Or_Q.EI-II-n

33 FERVY S| AT US| Q0| HE 8w

www.teababy.cn .
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82.9F X 5|

THEENEE 2O

(: ¥ RMB) B (&9: ¥ RMB)
s 2014 2015 2016 2017 22 2014 2015 2016 2017

O =XtAt 312,978 400,302 907,881 1,110,022 Ofj el 616,283 754,296 920,742 1,180,659
vig R WALt 144,638 139,367 594,160 722,924 O{ =4 7F 324,685 392,564 476,636 588,350
H|.g ALt 229,735 262,469 284,814 335,851 =301 291,599 361,732 444,105 592,309
N | 542,713 663,271 1,192,695 1,445,873 moj2ay| 129,256 149,837 195,203 229,717
os=Hixj 221,849 149,288 156,928 171,023 Fdojal 162,343 211,896 248,902 362,592
HQSHRY - 1,147 2,045 1,860 7|Ef0l 230 61,831 26,653 -3,266
=y 35,500 38,500 49,600 35,300 as&d -2,549 -2,156 -2,646 -695
SXEA 221,849 150,435 158,973 172,883 HRIMIE =0l9) 160,024 271,570 272,910 358,630
r2a 16,716 16,716 346,363 346,363 EHOIMH|-& 49,783 79,598 81,670 100,390
KEEH| 320,864 512,836 1,033,722 1,272,991 gd7|1&0|2 110,241 191,972 191,240 258,240
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